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AI-powered segmentation 
capabilities to deliver ROI 
within days
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What impressed us most is Insider’s AI-powered segmentation capabilities. The platform learns from customer 

behavior and identifies which products and services would interest each customer most. This powerful 

intelligence helps us maximize our engagement ratios and deliver relevant, timely experiences. We were also 

delighted to find Insider lived up to their promise of a fast and effortless integration—it was so easy to get up 

and running, with the platform delivering ROI within days.

Executive summary

With customer experience predicted to overtake 

price and product as the key differentiator for 

financial services brands, Allianz was looking for 

a technology partner that could help them 

deliver outstanding experiences across their 

digital channels. 



Increasingly, customers expect interactions with 

their insurance companies to be as immediate 

and personalized as other industries, so 

customer experience was a huge focus for the 

team at Allianz.

Allianz is a leader in the financial services industry with 

an extensive network spanning 4,000 agencies, 1,500 

branches, and over 7,200 contracted institutions. The 

company has built a reputation for its exceptional 

customer experience, agility, simplicity, digitalization, 

employee engagement, sustainability, and innovation.



With its purpose of "We Secure Your Future," the brand 

is committed to helping its customers achieve their 

financial goals. The brand's focus on customer 

experience is reflected in its emphasis on 

digitalization, which allows customers to access its 

services quickly and easily.

About Allianz

https://useinsider.com/request-a-demo/


Using Insider’s customer data platform (CDP) to gain a 
360-degree view of each customer

USE CASE #1

The challenge

Data privacy restrictions and complex sales cycles 
often stop insurance marketers from gaining a 
holistic view of customers. Traditionally, reliance on 
technical teams has been high, which stops 
marketers from being as agile and autonomous as 
they need to be.

Allianz needed a platform that could help them 
deliver better customer experiences without the 
need for tons of IT and dev support. They also needed 
a tool which could centralize their customer data, 
making it easier to make data-driven decisions and 
improve key results.

The solution

The team at Allianz turned to Insider. Our single 
platform for building individualized, cross-channel 
customer experiences was just the tool they needed. 



By connecting data across channels, predicting 
future behavior with AI, and offering the power to 
individualize customer experiences, Insider enabled 
Allianz to build AI-powered segments and deliver 
better customer experiences.

Allianz is a trailblazer in digital innovation, renowned for offering its financial services customers digital-first 
solutions. They were looking for a technology partner that could enable them to deliver personalized, timely, 

and relevant digital experiences to meet and surpass customers’ expectations. Insider offered them 
everything they needed to take their digital strategy to the next level.

Why Insider?

LAST VISITED PRODUCT

Personal Life 
Insurance

50 USD/per month

TOP VISITED CATEGORIES (LAST 3 MONTHS)

Health Insurance 38.36%

Asset Management 32.16%

Car Insurance 12.51%

Musical Insurance 10.01%

Home Insurance 7.42%

Unified Customer Profile

Reachable Channels
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Jane Fraser

User  overview

Health Insurance

1275 USD

LAST PURCHASED PRODUCT

Propensity to purchase:

1500 USD

My inboxAdded “Personal Life Insurance” to Wishlist

PlatformEVENT

A unified view of customer data

The results
Insider gives us the unified customer view we were 

searching for. The platform offers real-time server-to-server 
integration and an encrypted identification approach, which 

gives us the security and freedom to create precise AI-
powered segments and use them to build better customer 

journeys.

Marketing and Service Design Group Head



The challenge

The solution

Increasing engagement and CLTV with AI-
powered opt-ins and advanced segmentation

USE CASE #2

For financial services brands, keeping customers updated on 
the latest products and offers available is paramount to 
increasing customer lifetime value (CLTV). Allianz was keen to 
ensure they never missed an opportunity to share relevant, 
timely, and personalized offers with their customers.

Working closely with Insider’s growth experts, Allianz built an 
App Push Notification strategy which encouraged users to opt-
in to future communications and news from the brand.  



Insider’s AI-powered segmentation capabilities allowed Allianz 
to re-engage customers with Push Notifications just in time for 
renewal, providing timely communications at just the right 
time. 

Marketing and Service 
Design Group Head

Insider helps us maximize customer 
engagement and loyalty. For example, our 
App Push notification opt-in rate is 80% 
which is 20% higher than the industry 
average because the platform analyzes 
when each individual customer is most 
likely to engage. These strategies help us 
to maximize our customer lifetime value.The results

80%
opt-in rate 

via App Push
higher opt-in rate 

than industry average

20% Increase 
in CLTV

2 : 30
now

Amy Anderson has transferred $600 
to your account 001-000000-000 on 
2023-10-14. Check our the transfer 
details.

Book a demo
Trust by 1,200 global brands



Looking ahead
For the last six years, Allianz has trusted 
Insider to help them deliver incredible 
digital experiences for their customers. 
They now look forward to improving 
their customer experience further by 
exploring innovative new 
communication

Summary

“Insider’s advanced digital deliverability 
capabilities substantially improve our 
engagement rates and increase customer 
satisfaction,” says Secil Goker Aycan, 
Marketing and Service Design Group Head 
at Allianz

About Insider
Insider—a single platform for building individualized, cross-channel experiences
—enables enterprise marketers to connect customer data across channels and 
systems, predict their future behavior with an AI intent engine, and individualize 
customer experiences. Marketers use Insider’s platform to deliver consistent and 
engaging experiences across channels like Web, App, Web Push, Email, SMS, and 
Messaging Apps (WhatsApp, RCS). 



Insider recently unlocked unicorn status and was congratulated by NASDAQ for 
becoming one of the few woman-founded, women-led B2B SaaS unicorns in the 
world. Insider was named a Leader in the Gartner Magic Quadrant for 
Personalization Engines 2022, The Forrester Wave for Cross-Channel Campaign 
Management 2021, and IDC MarketScape: Worldwide Customer Data Platforms 
Focused on Front-Office Users 2021-22 Vendor Assessment. 
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