
Krack recovers  abandoned 
purchases using Insider’s AI-backed 

cart abandonment solutions

22%



“We were delighted to discover the 
possibilities of Insider’s Growth Management 
Platform. Their product offerings made it 
simple for us to customize navigation on our 
website and drive amazing results. The 
platform also enabled us to timely and quickly 
track the performance and progress of our 
business. On top of that, the Account 
Management team at Insider worked closely 
with us as our team, understood our growth 
goals, and supported us at every stage, from 
integration and implementation to 
performance monitoring every week. 
Undoubtedly, Insider has been a true business 
partner for us as it helped us grow our key 
metrics, including conversion rates and 
incremental revenue.”

Natalia Magán

E-Commerce Manager

“



About
Krack

Founded in 1990, Krack is a multi-brand 
shoe store operated by Krack Zapaterías. 
The company offers a wide range of best 
quality footwear for women, men, and 
children comprising military boots, 
sneakers, high boots for women, cowboy 
boots, heeled ankle boots, wellies for 
women, ballerinas, high-heeled shoes, flat 
sandals, and heeled sandals. Staying 
committed to offering the best quality 
footwear to people across Spain and 
neighboring European countries including 
France, Germany, and Portugal, the 
company has an extensive footwear 
collection from prestigious brands like 
Converse, Ugg, Dr. Martens, Timberland, 
New Balance, Panama Jack, Vans, 
Victoria, Pablosky, Biomechanics and many 
others.




In addition to being an online footwear 
store, Krack is a family business that 
designs our own collections. Since the 
beginning, Krack has grown sustainably 
while always maintaining the essence of its 
values, which has significantly contributed 
to the success of this family business. At 
present, Krack has over 50 points of sale 
across Spain and this number is expected 
to grow many folds in the near future.



Founded in: 1990

Numbers of stores: More than 50 points of 
sale in Spain

Operates in: Spain, France, Germany, 
Portugal

Number of employees: around 200 
employees



Before adopting Insider's growth 
management platform, the 
partner evaluated various 
solutions and ultimately Krack 
decided to partner with Insider's 
platform for its ease of technology, 
ability to intelligently recommend 
relevant products, AI-backed 
algorithms, and faster seamless 
integration.

Krack was looking to boost its 
growth and develop customer 
recovery and retention strategies. 
For this, Krack was looking for a 
solution that would allow them to 
achieve the sales and recency 
objectives of the company, 
focusing on improving the user 
experience on their website. 

Executive

Summary



Improved product discovery 
using InStory by Insider

Krack has a wide array of 
footwear products across 
three main categories, 
including women, men and 
kids. The company wanted 
to improve product 
discovery on its website to 
grab visitors’ attention and 
redirect them to the 
relevant product, brand, or 
category pages.

Such recommendations to 
visitors across all pages 
improved product discovery 
and Krack was able to 
generate a ROI of 9.26. Krack 
increased product discovery 
drastically, resulting in people 
who were exposed to InStories 
buying 25% more than users 
who did not.

The Account Management 
team at Insider 
recommended the use of 
InStory to showcase 
footwear of different 
brands for women, men 
and kids separately. This 
implementation allowed 
visitors to engage with the 
stories and interact with 
Krack, which further took 
them to a particular 
product page, brand, or 
category. 



ROI of 9.26



Implemented a floating cart 
to improve cart recovery and 
encourage purchase

Like any online seller, Krack was 
facing the issue of cart 
abandonment. Visitors would 
browse their website, add items 
to their cart, and then 
disappear. The company 
wanted to find a way to remind 
users about the products they 
have added to their cart, 
convert them, and make them 
buy those products.

Krack implemented Insider’s 
floating cart on their 
website to show visitors the 
total number of items in 
their cart and the total 
amount being spent. This 
implementation increased 
the number of visits to the 
cart page and influenced 
the purchase decision of 
the website visitors.

Using Cart Abandonment 
Tactics powered by Insider, 
Krack were able to recover 
22% more abandoned 
purchases.



22% more abandoned 
purchases



Made product 
recommendations more relevant 
using Smart Recommender

Having an extensive range of 
footwear products, Krack 
wanted to make product 
recommendations convenient 
and seamless across multiple 
channels and devices. 



The growth consultants at 
Insider advised the multi-brand 
footwear store to integrate their 
website with an AI-powered 
Smart Recommendation tool to 
showcase the right products to 
the right visitors across all 
website pages, including 404 
error pages.

The implementation of over 
50 Smart Recommenders 
with more than 7 algorithms 
allowed Krack to keep 
website visitors engaged 
for a longer duration, 
prevent churn, and convert 
them into paying 
customers.



Putting Insider’s AI tech and 
Recommendation into use, 
Visitors exposed to smart 
recommendations 
purchased 29% more 
products.



29% more products



A Bright 
Future

Krack aims to further improve the 
conversion rates and craft 
personalized user experiences 
across desktop and mobile 
websites to enable users to find 
the product in just one click.

The company also wants to test and 
evaluate Insider’s different 
customization scenarios and leverage 
the most successful ones in the next 
campaigns and furthermore explore 
data integration across channels to 
be able to then bring omnichannel 
strategy to life with 360 profiling and 
activation of customers.



About
Insider

Insider—one platform for individualized, cross-channel experiences—enables enterprise marketers to 
connect customer data across channels and systems, predict their future behavior with an AI intent 
engine and orchestrate individualized experiences to customers. Marketers use Insider’s platform

to deliver experiences across channels like Web, App, Web Push, Email, SMS, Messaging Apps 
(WhatsApp, Facebook Messenger, RCS), Ads and more. 



Insider was named a Leader in the Gartner Magic Quadrant for Personalization Engines 2021 and 

The Forrester Wave for Cross-Channel Campaign Management 2021. The company has been named 
the #1 leader on G2’s Mobile Marketing Software and Personalization Grids, with a 4.6/5 rating based 
100% on user reviews, 18 quarters in a row. CrunchBase recently ranked Insider’s co-founder and CEO 
Hande Cilingir as one of the top women CEOs outside the US.



Many of the most prestigious Fortune 500 companies and top brands in retail, automotive, and travel 
use Insider to deliver AI-backed personalized experiences that exceed customer expectations. Insider 
is trusted by over 800 global businesses, including Singapore Airlines, Virgin, Toyota, New Balance, IKEA, 
Samsung, Newsweek, MediaMarkt, Nissan, AVIS, Marks & Spencer, Allianz, Santander, BBVA, Pizza Hut, 
Avon, and CNN.

useinsider.com | info@useinsider.com

https://useinsider.com/?utm_source=prnewuxlaunch
https://useinsider.com/gartner-magic-quadrant-for-personalization-engines-2021/
https://useinsider.com/forrester-cross-channel-campaign-management-2021/
https://www.g2.com/categories/mobile-marketing#grid
https://www.g2.com/categories/personalization#grid

