
Omnichannel customer 
journeys help Remix achieve 

 higher conversions
22.23%



The team at Insider

has cooperated with us 
enthusiastically 
throughout, and their 
proactiveness really sets 
the golden standard for 
customer support.

With full flexibility, 

Insider has helped us 
implement their suite of 
products to custom-suit 
our specifications and 
requirements.

The team leaves no stone 
unturned in meeting our 
needs and helping us 
achieve our goals.”

“

Trayan Petkov

Head of Growth, Remix

Proactive support, 

limitless customization



About
REMIX

Remixshop.com is one of the leading 
online stores for second-hand and 
outlet fashion in Europe. They offer 
high-quality branded clothing and 
accessories in 9 countries - Austria, 
Bulgaria, Germany, Greece, Poland, 
Romania, Slovakia, Czech Republic, 
Hungary. A team of over 600 people 
with a logistics center in Sofia, Bulgaria 
takes care of the diverse product 
selection, accurate description of each 
item, and fast delivery to customers.



Everyday Remix adds over 15,000 
products to an assortment of over 
100,000, divided into 6 main

categories - women, men, children, 
bags, shoes, and accessories. Shopping 
at Remix is like a game - product prices 
are constantly changing and falling 
unexpectedly.



In addition to buying from Remix, 
customers can also send their reserved 
clothes and accessories to 
remixshop.com for sale through the

"Sell to Remix" service.

Founded in: 2012

Numbers of stores: None, fully online

Operates in: Austria, Bulgaria, Germany, 
Greece, Poland, Romania, Slovakia, 
Czech Republic, Hungary

Number of employees: 600



Impressed by the experience 
with Insider, Remix then 
decided to go ahead with 
the full suite of products 
offered, including the 
customer journey builder, 
Architect, the conversion 
suite, smart recommender, 
and other advanced 
features and APIs. 



With a minimal pre-existing 
tech-stack that mainly 
consisted of their in-house 
CMS, Insider quickly and 
smoothly integrated 

with Remix’s assets, brought 
their cross-channel data 
into one single platform, 

and got started on their 
journey to omnichannel 
marketing success. 

Remix had been using two 
other vendors to execute email 
and push campaigns and were 
left with a bitter taste in their 
mouth because of poor 
support that didn’t meet their 
expectations and 
requirements. By using two 
separate vendors, they had 
their customer data scattered, 
and they wanted to bring 
everything together in one 
platform. They also had the 
need for mobile app marketing 
which wasn’t possible with their 
previous vendors. They realized 
that it was time they started 
using a customer journey 
builder to solve all their woes.

After extensive market research, 
Remix entered into a POC 
agreement with Insider, in which 
time the company was able to 
showcase the kind of growth 
that it can enable, along with 
providing excellent support and 
a great working relationship.

Executive

Summary



Journey
with
Insider

We were thoroughly impressed

by the capabilities displayed

by the technology and the reliable 
support offered by the team 
during the POC, and without 
hesitation, we signed up for their 
full suite of products. It remains 
one of our best business decisions, 
and we are glad to have Insider’s 
team rooting for our success and 
helping us grow bigger.

Trayan Petkov

Head of Growth @ Remix

” 


“

August 2021

Go-live with eMail, Architect, & Web Push

July 2021

First results achieved

July 2021

First campaign go-live with


Smart Recommendations

June 2021

Contract sign-off, Start of integration

May 2021

Kick-off meeting



Guided user journey after new 
user registration to encourage 
first purchases

Result  

As a result of the guided 
journey, first purchases were 
increased by 104% compared 
to the previous quarter.  

Challenge  

Users had an interest 

in Remix and registered 
with the brand, but often,

they were not making

a purchase after the initial 
registration. Remix wanted 
to change this and turn 
these registered users into 
purchasing customers.

Solution  

Insider and Remix, together, 
built an email onboarding 
plan based on user 
behavior.



After one week 

of registering, if a purchase 
was not made, Remix sent 
an email prompting

the user to save their 
preferred search filters.



A second email was sent 
after a few more days, 
informing users about

how to mark a brand as 

a favorite, with a list of 
brands available on the 
website. 



A third, final email followed 
later with ways 

to combine orders and save 
money on shipping. 



104% increase in first-purchases

SAVE THE FILTER

First email

Third email

Second email

FAVORITE PRODUCTS AND BRANDS

COMBINE ORDERS



Improving user onboarding and 
driving repeated purchases with 
omnichannel experiences

Challenge  

User onboarding for Remix 
is harder than for most 
other brands owing to the 
fact that they sell second-
hand products, for which 
the market is a lot smaller. 
In this small market, driving 
repeated purchases is even 
harder, and this is precisely 
what Remix aimed to 
improve and change.

Solution  

Insider’s team helped

Remix carefully orchestrate 
omnichannel customer 
journeys using Architect, 

with separate coupon tiers 
used for more than 50 unique 
customer journeys across 
multiple channels like web 
push, email, and onsite. 



The discount coupons 
encouraged shoppers to 
complete their second 

and third purchases.

Result  

This solution delivered 22.23% 
more conversions compared 
to welcome flow emails, with 
an overall CTR of 5%.



22.23% higher conversions

more than promotional email flows



Looking 
Ahead

Remix has been using 
Insider’s full suite of 

products already, with the 
only exception being the 

mobile app. This, too, is 
going to be implemented 

soon in the coming months, 
and Remix looks at having a 
full-fledged Insider solution 

to deliver omnichannel 
experiences for their 

customers and fuel their 
marketing growth.
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Insider—one platform for individualized, cross-channel experiences—enables

enterprise marketers to connect customer data across channels and systems,

predict their future behavior with an AI intent engine and individualize 
customer experiences. Marketers use Insider’s platform to deliver experiences 
across channels like Web, App, Web Push, Email, SMS, and Messaging Apps 
(WhatsApp, Facebook Messenger, RCS).


Insider was named a Leader in the Gartner Magic Quadrant for Personalization

Engines 2021 and The Forrester Wave for Cross-Channel Campaign Management 
2021. The company has been named the #1 leader on G2’s Mobile Marketing 
Software and Personalization Grids, with a 4.6/5 rating based 100% on user 
reviews, 18 consecutive quarters. CrunchBase recently ranked Insider’s co-founder 
and CEO Hande Cilingir as one of the top women CEOs outside the US.

Many of the most prestigious Fortune 500 companies and top brands in 
retail, automotive, and travel use Insider to deliver AI-backed personalized 
experiences that exceed customer expectations. Insider is trusted by  
over 1,000 global businesses, including Singapore Airlines, Virgin, Toyota,  
New Balance, IKEA, Samsung, Newsweek, MediaMarkt, Nissan, AVIS,  
Marks & Spencer, Allianz, Santander, BBVA, Pizza Hut, Avon, and CNN.
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http://useinsider.com
https://useinsider.com/gartner-magic-quadrant-for-personalization-engines-2021/
https://useinsider.com/gartner-magic-quadrant-for-personalization-engines-2021/
https://useinsider.com/forrester-cross-channel-campaign-management-2021/
https://useinsider.com/forrester-cross-channel-campaign-management-2021/
https://www.g2.com/categories/mobile-marketing#grid
https://www.g2.com/categories/mobile-marketing#grid
https://www.g2.com/categories/personalization#grid

