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Working with Insider has been a
delight! Not only were we able to
receive an immediate response from
the team but also, they attended to our
needs with such professionalism and
care. In addition to that, through their
mobile app suite products, we were
able to deliver personalized messages
to our users which allow us to obtain
an average open rate of 18.93% which
Is higher than the industry benchmark.
With that, we are excited to explore the
next steps that we are going to take
with Insider to help us push our ability
to provide our users with an
unparalleled experience.

Mia Argianti,
Head of B2B at Klikdokter & Founder of
HalloBumil

At Insider, we see the relationship that we have with all of
our customers, as a value partnership where we saw the
success that our partners have as our own. Hence, as a
global team, we strive to give our best in terms of product
and service.

However, stating it isn’t the same as living it, therefore we
decided to connect with our Indonesia based partner -
HalloBumil - and have them share the growth that they
had experienced with us.




To start off, could you give us a little
bit of background on HalloBumil?

HalloBumil is a parenting application that targets
pregnant women with easy to understand information
about pregnancy on any level. As a health-parenting
application that focuses on pregnancy, we aim to offer
our users with the most credible articles and tips from
our team of doctors. Furthermore, we also offer our users
with a timeline that enables them to monitor their
pregnancy and the information regarding it.

We are a part of Klikdokter group - a leading healthcare
application in Indonesia and therefore, we are known to
be Indonesia’s leading parenting application.

What prompted you to
choose Insider?

As a leader in this industry, we are fully
aware of the strengths and
weaknesses that our application has.
Hence, when we saw the alarming
rates of returning users and
uninstalled apps were, we decided to
do something about it.

Prior to meeting with any technology
partner, we laid down a list of
requirements that we needed from
our partner. As we strongly believed
that through this detailed prerequisite,
our partners will be able to assist
better in maintaining our position in
the market.

In terms of services, we knew that we
want a partner that has a local
support team while still possessing a
global quality of service. While in
terms of products, we want our
partners that are able to offer us push
capabilities - as we want to provide
our users a unique experience and
also show them the value and the
quality of the product that we have.




There were other vendors that offer
the same assistance as us, but
what about Insider that stood out?

Like | mentioned before, there are two important factors that
become the key indicator for us while choosing a vendor. We
wanted a technology partner that was able to offer us a great
local support team and strong mobile application capabilities
that will enable us to achieve our targets.

During our research, the team at Klikdokter suggested that we
should look into Insider. They spoke highly of the level of
professionalism and care that they received from Insider’s
team while working together and then we decided to explore
this partnership.

After meeting with the Insider’s team regarding the challenges
that we were facing, we were drawn to their attentiveness and
the level of expertise that they brought to the table and after a
few meetings with them, we knew that they understood our
problems deeply.

That is where we realized that Insider will be the most suitable
technology partner for us to tackle our challenges, achieve our
targets, and maintain our positioning in the market. Even after
signing them, they were still giving the same amount of
support and enthusiasm in attending to our needs like they
were in the initial steps.

HalloBumil were Looking for an
All-in-one Solution to Drive
Engagements on Their Mobile
Application

Due to the type of service that we provide our users, all of our

traffic and activities are on our mobile applications. Therefore,
when we found that the problems related to our products are
persistent, we knew we needed help.

We were adamant about looking for a partner that was able
to offer us an all-in-one solution that would help us in
trimming our app uninstall rates from new users and also
increase our users’ retention rate for our mobile application.
On exploring this information, Insider offered us their mobile
app suites as a solution.

Additionally, with the problems that we were having, Insider’s
team recommended us to utilize their Recurring Push features
that enabled us to create an automated system to send
campaigns to our users in a specific time frame from a
one-time setup.




Personalized Daily

Push Notifications

Hai mama na name,
Bagaimana perasaan mama hari ini?

Hai mama

Supaya tetap sehat, kita olahraga yuk!
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Hai mamaku |
Kulitku sekarang berwarna pink transparan.
Bagus deh

Recurring Push Campaigns Drove
an Uplift of 3.9x in User
Engagement

Through the solution that they offered, we were able to probe
our users behavior which in turn allowed us to execute two
different campaigns to target two different user bases.

In the first scenario what we did was we targeted our current
users by implementing a daily automated push strategy that
consists of sending personalized messages to users in
accordance with their level of pregnancy. While in the second
scenario, we wanted to target our new users and we did this
by utilizing Insider’'s welcoming new user journey capabilities
in which we were able to showcase the features that our
product had to offer through sending them notifications within
the three days of the app installment.

In a short time after the implementation of the campaigns, we
were able to witness an uplift of 3.9x in terms of current users’
engagement and a 2.3x uplift in the uninstalled rate from new
users. A value we wouldn’t be able to achieve without the
support and expertise that the Insider’'s team and solution had
provided us with.



DAY O
First Download

n

Mitos atau fakta ya?

Yuk cari tahu informasi lainnya lewat fitur
artikel!

DAY 3
Check Article

DAY1
Push to Register

Halo Mama!

Jangan lupa register untuk info kehamilan
h ya!

Welcoming New
User Journey
(Push Notification)

Mama, cek ini yuk!
Ada fitur-fitur menarik buat mama nih!

DAY 2
Check Feature

Providing Users with
An Unparalleled
Journey

We are excited to continue working
with Insider so that we could show
our users the value that our
products have to offer them.

Currently, we are in the process of
creating more daily automation
strategies in which we’ll be
targeting our users that are in the
pre and post-pregnancy state.
Additionally, we are also looking
forward to adding a survey feature
into our application for getting
better insights on the user journey
to provide better solutions.

With that being said, giving our
users the utmost experience has
bbeen our main goal and we know
that our partnership with Insider will
help us achieve this.




About Insider

Insider’'s Multichannel Growth Management Platform (GMP) helps digital
marketers drive growth across the funnel, from Acquisition to Activation,
Retention, and Revenue. Leveraging real-time predictive segmentation powered
by deep Artificial Intelligence and Machine Learning capabilities, Insider Growth
Management Platform empowers marketers to deliver personalized journeys
across the web, mobile web, mobile apps, messaging, email, and ad channels.
Built on a unified data layer, GMP is easy to implement and simple to use,
avoiding the need for complex integrations and dependency on IT teams. Insider
simplifies the life of digital marketers and helps them drive growth for their
brands, with zero marketing waste.

Insider has been recently featured in the Gartner Magic Quadrant for
Multichannel Marketing Hubs 2020 and became the #1leader on G2Crowd's
Mobile Marketing Software and Personalization Grids with a 4.7/5 rating based
on 100% user reviews, 15 quarters in a row. Insider has 24 offices in London, Paris,
Singapore, Tokyo, Hong Kong, Seoul, Sydney, Helsinki, Barcelona, Dubai, Moscow,
Warsaw, Taipei, Jakarta, Manila, Wellington, Istanbul, Kiev, Ho Chi Minh City,
Bangkok, Brussels, Amsterdam, Luxemburg, Ankara and Kuala Lumpur.
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info@useinsider.com

www.useinsider.com




