Speeding up the Path to
Purchase with Price
Comparisons

Insider’s technology is a real game changer. Their account
management team is responsive and their know-how was instrumental
in identifying the problem. With the help of their unique technology, we
were able to change our product description pages to make the whole
buying process faster for our customers. We saw a significant uplift in
conversions.

Olga Tarasova, Ecommerce Director
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Speeding Up the
Path to Checkout

Using Insider technology,
Auchan was able to
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range more accurately.
This made it easier for
customers to find
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Auchan Sees an Uplift in
Completed Carts

The analysis of completed
cart conversion rates
before and after the
changes were
implemented show a
significant increase in
conversions. Customers
can find and compare
products easier, and
checkout faster, making a
significant difference in
sales.

Auchan’s success story is not
just an exercise in changing
product description pages to
make them a more effective
sales tool, but in itself is a
lesson in how to boost
conversion rates. Customers
need information to make an
informed buying decision. If
you give it to them, they are
more likely to convert building
up trust, with customers
opening the door to repeat
business.
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